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Recreation Preferences Of Asian-Americans

By Patricia L. Winter, Ph.D.
Research Social Scientist
Wildland Recreation
and Urban Cultures
PSW, USDA Forest Service

esearch was recently published
by Winter, Jeong and Godbey
entitled “Outdoor recreation
among Asian-Americans: A case study
of San Francisco Bay Area residents”
that focused on outdeoor recreation
among Asian Americans. The work was
based on Jeong’s doctoral dissertation,
for which he gathered data from four
Asian groups (Chinese, Japanese, Ko-
rean and Filipino).

Demographic projections for the
United States suggest that Asian Ameri-
cans will increase proportionately na-
tionwide, to the point that they will be
the majority group of color. Under-
standing differences and similarities
among Asian Americans furthers our

'SUPER SECUR
Vandal-Resistant Buildings
t),t_l-P.lu-mb.iﬂs.- xtures

understanding of how to best provide
recreational opportunities to a diverse
constituency.

We found significant differences
among the groups concerning degree
of linguistic acculturation (preferred
language spoken at home, when watch-
ing relevision, when listening to the ra-
dio, and when reading newspapers and
magazines). As a whole, the majority
of respondents preferred their own eth-
nic language, or mostly their ethnic lan-
guage and some English, when speak-
g at home. About one third expressed
a preference for their own cthnic lan-
guage across the three types of media.
These findings suggest that communi-
cations related to recreation and other
natural resource management issues
should appear in ethnic media, particu-
larly in areas where concentrated popu-
lations of Asian Americans reside.

The importance of ethnic use pat-
terns in preference for natural areas was

examined. Use of natural areas by oth-
ers from one’s own ethnic group was
most important among the Filipino and
Chinese respondents. Constraints to
visiting the Golden Gate National Rec-
reation Area, including such factors as
perceived discrimination, and a lack of
information were infrequently reported.
Overall the results suggest that Asian
Americans should not be viewed as ho-
mogeneous. While sociodemographic
variations were more influential in pre-
dicting some recreation related issues
we looked at, cultural identity was more
important in others. Further research
is needed to explore the differences and
similarities among Asian American cul-
tural groups, as well as to gain an un-
derstanding of the impact of these simi-
larities and differences on recreation
service delivery. For more information
about this study contact Pat Winter at
951,/680-1557 or pwinter@fsfed.us,
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California’s cultural diversity is unri-
valed. Because of this diversity, park and
recreation professionals must be aware
of how they market programs, design
parks and staff their facilities. The two
growing ethnic groups most commu-
nities need to be aware of are Latinos
and Asian-Americans.
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any interesting, fun and dynamic parks and recreation programs, events

and activities are conducted frequently by the community’s parks and

recreation agency that make important and signiticant contributions to
the quality of life of the citizen individually, the community populace as a whole
and to visitors to the area. The range and diversity of these well planned experi-
ences are almost limitless in design, intent and impact. It is common for profes-
sional parks and recreation agency personnel to evaluate the quality and dimension
of the program oftered, the impact on the citizens and visitors, their satisfaction
and needs, and the interconnectedness of these events to the mission and purpose
of the agency.

Frequently overlooked, but still critical, is the assessment of the economicim-
pact that the parks and recreation event, program or activity makes on the spon-
soring agency, local and state tax revenues and to various support entities within
the community. Depending on the particular parks and recreation program of-
fered, the economic impact generated will range from marginal to significant.

For example, the hosting of a regional sports tournament may bring in a sub-
stantial number of participants, spectators and visitors to the community with por-
tions of each staying in hotels, eating at restaurants, using air and ground trans-
portation, paying entry fees and purchasing products and services within the com-
munity. Depending on the size, duration and interest of the tournament, very
substantial economic activity may occur. Collecting and reporting this type of
important information is interesting, may improve community support and estab-
lishes an added value for the effort required to produce such an event.

What is an Economic Impact Study?

The technical definition of an economic impact study is a little complicated, but
the following may be helpful. An economic impact study is the assessment of the
economic change that occurs in a community that produces a parks and recreation
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event, program or activity in which spe-
cific spending occurs that can be directly
traced to that parks and recreation pro-
gram. The economic change may be
generated to the parks and recreation
department in the area of entry fees, to
the local and state governments in the
form of new and increased tax revenues
and more specifically to support ven-
dors in the community; such as, hotels,
restaurants, car rental agencies, airlines
and other types of retail sales. Depend-
ing on the size and dynamics of the com-
munity, a phenomenon known as eco-
nomic multiplication may also occur.
This is the process of portions of the
new dollars being re-spent in the com-
runity as necessary to supportand sup-
ply the desired goods and services of
the parks and recreation event partici-
pants, spectators and visitors. The criti-
cal components of the definition are:
(1) the economic change that occursin
the community after the costs of pro-
ducing the event have been removed;
(2) the definition of the community
changes as the size, duration and dy-

namics of the event change (the larger
the event, the larger the size of the defi-
nition of the community will be); (3)
economic changes that are due to the

event that can be traced directly to the-

event and not to other attractions or
combination of atractions; and (4) eco-
nomnuc multiplication may also be a mini-
mal to dramatic feature.

‘What are the Purposes of

an Economic Impact Study?

Each park and recreation agency that
§PONSOIs an ecenomic impact study in
an effort to monitor the economic flow
generated by the event, program or
activity will have special localized and
important purposes for conducting such
a study. Besides the localized reasons
the following may be important to con-
sider:

1. The study details, rather precisely; the
amount of economy generated due
to the agency sponsored parks and
recreation program and what busi-
ness and vendor sectors in the com-
munity (hotels, car rentals, retail

CALIFORNIA PARKS & RECREATION « SPRING 2005

sales, ctc.) are most consistently re-
ceiving those newly created dollars.

2. The economic assessment, if care-
tully prepared, also serves as a pa-
tron market profile study and can as-
sist the program producer with such
information as who are the partici-
pants, spectators and associated visi-
tors, the distance traveled by cach
and the geographic origin of the pa-
tron. In addition, location specific
promotion and marketing target ef-
forts can be traced for effectiveness.

3. If the event, in fact, generates sig-
nificant and new local and state tax
revenues, then scientifically collected
and analyzed evidence can be pro-
vided and documented by such a
report that can garner future tax sup-
port, elected and appointed official
confidence and commitment to the
parks and recreation project.

4. As the need to attract local, regional
or even national co-sponsors for the
parks and recreation program be-
comes important, the appropriate
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vendors can be approached in which
specific economic impact measures
can be shared that would more than
likely establish vendor co-sponsor
interest.

5. Besides the inherent leisure value of
the parks and recreation program,
event or activity and the associated
patron satisfaction, the impact of a
quality program can be felt across
many dimensions of the community,
and the parks and recreation depart-
ment can be viewed as a significant
participant in the community’s eco-
nomic well being.

Again, the parks and recreation
agency that sponsors the program may
have additional purposes for conduct-
ing such a study, but economic assess-
ment, market profiles, documented tax
impact, co-sponsor allegiance and eco-
nomic contribution to the community
are the primary purposes for conduct-
ing an economic impact study. Fol-
lowed throughout the rest of this ar-
ticle is the process of conducting an
economic impact study using the 2005
Palm Desert Senior Games as a case
study. Note that the figures serve as
examples of some of the points made
in the article.

How is an Economic
impact Study Conducted?

As with other types of data gather-
ing assessments, the economic impact
study must be designed carefully, con-
ducted precisely and conclusions drawn
cautiously. There are a number of spe-
cific methodological concerns that the
agency needs to be aware of when pre-
paring and conducting a study of eco-
nomic flow. Cautions will be addressed
in the next section. Given those con-
cerns, there are five steps that are con-
sidered standard and are required to
successfully set up, perform and evalu-
ate the economic impact of a parks and
recreation program, event or activity.
They are:

1. Creation of the economic impact
measuring instrument: There are
a number of measuring devices that
can be used to collect the desired
economic impact data. Each of
these methods offer differing
strengths and weaknesses. The most

40

accurate but difficult to complete is
the patron expenditure diary. The
least effective but most broad based
is the mail survey. The standard
method used is the direct patron in-
terview. The data gathering team
interviews key patrons gathering
critical data that is accurate. This
information is then expanded to the
total patron profile. The data gath-
ering team uses the instrument to
inquire about patron geographic ori-
gin, days of attendance, travel meth-
ods, housing accommodations and
specific business sector spending
patterns. (See Figure 1.)

Figure 1

Averaged Expenditures Spent Per
Patron By Category Over The Two
Day Period

$250.54

. _.?'j$_65:'_17 :

Figure 2

2. Conducting the interview: A

method must be selected to inter-
view patrons that have some level of
representativeness of all those in at-
tendance. There are a number of
patron selection models, but the
most cost effective in these types of
studies is the stratified sample. The
researcher needs to know how many
patrons are involved in the event as
participants, as a spectator or as a

visitor. The researcher also needs

to know the time frame in which the

participants, spectators and visitors

are at the eventssite. If, for example,

20 percent of the participants are at
the event on Monday from 7 p.m.

to 10 p.m., then 20 percent of the

total participants interviewed should
come from that time period. If 50

percent of the spectators are on site
on Saturday from 9 a.m. to 3 p.m.,

then 50 percent of the spectators

should be interviewed during that

time period. This model is followed
throughout the time frame of the

event. Now, the number of patrons

to be interviewed during each time

period is a function of the total num-

ber of patrons at the event. There

are statistical tables that indicate how

many subjects need to be in the study

based on the total number of attend-

ecs. Usually this number is notvery

large. (See Figure 2.)

Number of Patrons Surveyed Was BasedOn The Number And Percent Of

Patrons Participating Per Athletic Event Venue.
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3.

The use of secondary sources: A
vital tool for calculating accurate data
is to have access to some business
and vendor sources. This informa-
tion is considered secondary as op-
posed to the data gathered by the
research team which is deemed the
primary source. For example, if a
few hotels will share with the parks
and recreation agency the number
of program participants thar stayed
at their hotel, length of stav and
charge per room, then that informa-
tion can be compared to the figures
discovered in the direct patron in-
terviews. This internal audit check
is helpful in determining the general
and specific accuracy of the study.
Unfortunately, few private businesses
will share this type of information,
but to the extent that data can be
gathered and compared, accuracy in
the study is heightened.

4. The calculation of direct economic

impact: To determine the direct
participant, spectator and visitor im-
pact from their participation in the
parks and recreation program, the
data gathering team needs to sum-
mate the figures from those patrons
interviewed in each category of ex-
penditure (entry fees, hotel charges,
ground transportation, etc.), The
research team can then calculate the
sample size average expenditure and
apply those figures to the total pa-
tron attendance. A variety of sub-
calculations can also be made to de-
tail various aspects of the event.
Such data sets as average expendi-
ture by distance traveled, by party
size, length of stay and by various
demographic characteristics of the
population is possible. From these
figures then local and state tax rev-
enues can be calculated and sepa-

Figure 3
Local And State Taxes
Generated Due To Local And
Non-Local Athlete Spending.

rated out (See Figure 3.), as well as,
return on investment if the produc-
ers of the parks and recreation event
are so interested.

. The calculation of indirect eco-

nomic impact: As mentioned ear-
lier, dollars spent at the community
parks and recreation event are also
likely to be re-spent in the commu-
nity based on a number of highly lo-
calized economic flow factors. A
number of local businesses will be
the recipient of the new dollars ex-
pended in the community brought
by the parks and recreation event.
These local businesses then spend
portions of these new dollars to prop-
erly provide their goods and services.
For example, a local car rental
agency will have received some dol-
lars from patrons who attended the
parks and recreation event. The car
rental agency will, overtime, take a
portion of those rental dollars and
have the rental car maintained or
repaired by a local auto shop. The
local auto shop will take some of the
dollars from the maintenance job
and purchases necessary parts from
another local parts store. This pro-
cess continues for a period of time.
This is known as economic multipli-
cation, and the amount of re-spend-
ing is called the economic multiplier
effect. It is different for each com-
munity. The local Chamber of Com-
merce will be able to share with the
parks and recreation department the
local economic multiplier factor for
that community. (See Figure 4.)

Cautions Concerning
Economic Impact Studies

There are five possible errors some-

times made in the conducting of an eco-

Figure 4
Calculation Of The Indirect
(multiplier) Effect Or
Re-circulation Of Spent Dollars
InThe Local Community
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nomic impact study that are subtle in
process but significant in calculating the
final economic impact. Itis not neces-
sary to have these errors but noting
them at the onset of the study is gener-
ally sufficient in controlling their influ-
ence. The concern areas are:

1. Over estimated multiplier effect:
When calculating the indirect eco-
nomic impact or the multiplier ef-
fectitis common to use an economic
multiplier that is aggressive and per-
haps not as accurate as possible. The
tendency is to use slightly inflated
multipliers because it enhances the
overall economic impact of the event
and makes the economic value more
gracious than accurate. There are a
number of economic multiplier mod-
els and the most accurate should be
selected.

2. Leakage: This is an unusual eco-
nomic term and refers to the amount
of newly generated dollars from the
parks and recreation event that leaks
out of the community. Some reduc-
tion in the total economic impact oc-
curs. The way leakage might occur
is the parks and recreation event has
contracted certain vendors to pro-
vide specialized services, The ven-
dors are from outside of the com-
munity and those vendors leave the
event site area, having completed
their service, along with the appro-
priate money that they have received
from the service. Local vendors
would participate in the economic
multplication but out of community
vendors would not. Itisimportant
to know if leakage is a significant
factor in the calculation figures or if
itis not an item of concern.

3. Non response bias: If the patrons
that form the stratified sample se-
lected for involvement in the study
do not participate, then a certain
amount of error may exist in the as-
sessment. This particular type of
concern is called non response bias.
There are two remedies  for this situ-
ation. The first is to organize the
interview process in such a way that
the correct patrons are, in fact, par-
ticipating. The second solution is to
determine if a small sample of non
respondents have different expendi-
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ture patterns than the larger group.
The data gathering team must find
a few of the non responders and con-
vince them to be interviewed. Then
a comparison is made between the
small sample and the larger patron
pool. If the figures are about the
same, then there is little to no non
response bias. If the numbers are
different, then the study has some
COMPrOMmises.

4. Recall and projection bias: It is

not uncommeon for individuals who
are interviewed to be unable to re-
call or remember their past expen-
ditures or to project or predict fu-
ture spending. Thisis referred to as
recall bias and projection bias re-
spectfully. The solution is to use
expenditure diaries, secondary
sources or to enlarge the number of
interviewees so that the patrons that
can not accurately participate are
replaced by other respondents.

5. Switching: When local community

members come to the parks and rec-

M[[arthy Park (ity of Upland

Award Winning Iiesign

reation event, program or activity
and spend meney it is possible that
those dollars would have been spent
in the community otherwise. This
is known as economic switching,
which is spending money at the re-
gional sports tournament rather than
at the local movie theater. There-
fore, the money spent is not new or
additional spending in the commu-
nity due to the parks and recreation
event. The dollars would have been
spent anyway. If switching is a sig-
nificant factor, then the economic
impact study will be inflating the eco-
nomic impact of the event. The sim-
plestway to control the counting of
switched dollars is to ask the inter-
viewee if the dollars would have been
spent otherwise. If yes, then those
figures need to be noted as switched.

Conclusions

Preparing and conducting an eco-
nomic impact study for parks and rec-
reation events, programs or activities
can make a vital contribution to the
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understanding of the total value of the
parks and recreation event. The as-
sessment can help determine economic
impact, the influence on taxes, create
important co-sponsorships, understand
the market profile of the participants,
spectators, and visitors and assist local
businesses in understanding the finan-
cial overflow of the event.

Itis important to follow the proper
and appropriate procedures for con-
ducting such a study. The more con-
trol emphasized in the process will yield
more accurate results and greater cred-
ibility for the provision of parks and
recreation services. History has re-
minded researchers of common areas
of concern and caution and must be
rendered in both the gathering of the
data and its interpretation.

_ This article is provided as a ser-
vice to the parks and recreation
 profession by PlaySafe, LLC. For
- more information on how to prop-
erly conduct an economic impact
-'smdy contactwww play-safe.com
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